john+english

Open Cloze Tests

Exam-Style Worksheets

20 texts - 8 gaps each - 160 questions

Instructions: Read each text carefully. Fill in the missing

preposition for each numbered gap. The bold words are clues.
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Text 1 of 20

Remote Work Revolution

WORK & TECHNOLOGY

Many employees are now accustomed (1) working from home, and companies have had to
adapt (2) a new way of operating. Some workers thrive (3) isolation, while others
struggle (4) the lack of social interaction. Managers must be mindful (5) their
team's wellbeing and should not rely solely (6) video calls for communication. (7)

spite of the challenges, most surveys show high levels of satisfaction (8) remote

arrangements.

) ) ®3) (4)
®) (6) () (8)




Text 2 of 20

Social Media and Mental Health

HEALTH & SOCIETY

Researchers are increasingly concerned (1) the impact of social media on young people.
Many teenagers are obsessed (2) getting likes and are prone (3) comparing
themselves to others. Parents often feel (4) a loss when it comes to setting boundaries.
Experts insist (5) limiting screen time and encouraging children to engage (6)

outdoor activities. The solution (7) this problem will require cooperation between schools,

families, and tech companies. (8) the long run, digital literacy may prove to be the key.

) ) ®3) (4)
®) (6) () (8)




Text 3 of 20

TheHousing Crisis

ECONOMICS & SOCIETY

Young people today are faced (1) a serious housing crisis. Many graduates are deeply (2)
debt and cannot qualify (3) a mortgage. House prices have risen (4)

far beyond what most can afford, and there is a shortage (5) affordable housing in major

cities. The government has been criticised (6) failing to build enough homes. Some young

people have opted (7) living with their parents well into their thirties. (8) balance,

the situation is unlikely to improve without major policy changes.

) ) ®3) (4)
®) (6) () (8)




Text 4 of 20

Artificial Intelligencein Education

EDUCATION & TECHNOLOGY

Schools are beginning to experiment (1) artificial intelligence tools in the classroom. Some
teachers are enthusiastic (2) the potential of Al to personalise learning, while others are
sceptical (3) its effectiveness. Students who are familiar (4) Al chatbots may be
tempted to use them as a substitute (5) independent thinking. There is an ongoing debate
(6) whether Al helps or hinders critical thinking. Educators must focus (7) teaching
students how to evaluate Al-generated content. (8) the meantime, schools need clear

policies on acceptable use.

) ) ®3) (4)
®) (6) (7 ®)




Text 5 of 20

Sustainable Fashion

ENVIRONMENT & LIFESTYLE

The fashion industry has come (1) fire for its environmental impact. Consumers are
becoming more aware (2) the damage caused by fast fashion and are looking (3)

more sustainable alternatives. Some brands pride themselves (4) using recycled materials,
but critics argue this is insufficient. (5) terms of carbon emissions, the textile industry
accounts (6) roughly ten per cent of global output. Many young people are now opposed (7)

buying new clothes and prefer to shop (8) second-hand stores.

) ) ®3) (4)
®) (6) () (8)




Text 6 of 20

The Gig Economy

WORK & ECONOMICS

Millions of workers now depend (1) gig platforms for their income. While some people are
content (2) the flexibility, others complain (3) poor pay and a lack of job security.
Drivers and couriers are not entitled (4) sick pay or holiday leave, which puts them (5)

risk during times of iliness. Trade unions have called (6) better protections for gig
workers. The debate centres (7) whether these workers should be classified as employees.

(8) the grounds of fairness, many argue that reform is long overdue.

) ) ®3) (4)
®) (6) () (8)




Text 7 of 20

Space Tourism

SCIENCE & SOCIETY

Several billionaires are now competing (1) dominance in the space tourism market. Critics
are dismissive (2) the idea, arguing that the money would be better spent on problems here
on Earth. Supporters, (3) the other hand, believe that investment (4) space
technology will benefit everyone (5) the long run. The cost of a ticket is currently (6)

of reach for ordinary people, but prices are expected to fall. Safety remains a major concern,

and passengers must be fully aware (7) the risks before committing (8) a flight.

) ) ®3) (4)
®) (6) () (8)




Text 8 of 20

Urban Green Spaces

ENVIRONMENT & WELLBEING

Access (1) green spaces is essential (2) mental health, yet many city dwellers
are deprived (3) parks and gardens. Research has shown that exposure (4)

nature is beneficial (5) people of all ages. Local councils are (6) pressure to
create more green areas, but they are often hampered (7) budget constraints. Community
groups have taken matters into their own hands, transforming wasteland into gardens. (8)

view of the evidence, investing in urban green spaces seems like a wise decision.

) ) ®3) (4)
®) (6) () (8)




Text 9 of 20

Online Privacy

TECHNOLOGY & RIGHTS

Most internet users are oblivious (1) how much personal data they share online. Tech
companies profit (2) collecting and selling user information, often without people's
knowledge. Many consumers are indifferent (3) privacy policies, rarely bothering to read
them. However, recent data breaches have resulted (4) growing public concern.
Governments have responded (5) introducing stricter regulations, such as GDPR.
Companies found guilty (6) mishandling data face heavy fines. (7) spite of these

measures, experts warn that true online privacy is still (8) of reach for most people.

) ) ®3) (4)
®) (6) (7 ®)




Text 10 of 20

The Future of Public Transport

INFRASTRUCTURE & ENVIRONMENT

Cities around the world are investing (1) public transport to reduce carbon emissions. Many
commuters are fed up (2) overcrowded trains and unreliable bus services. Transport
authorities are committed (3) improving the network but are often short (4)
funding. Electric buses are seen as a good alternative (5) diesel, and several cities have
already embarked (6) ambitious electrification programmes. Experts are optimistic (7)

the future, predicting that autonomous vehicles will transform urban travel. (8) the

time being, however, most people still rely on traditional transport.

) ) ®3) (4)
®) (6) (7 ®)




Text 11 of 20

The Yoga Boom

HEALTH & LIFESTYLE

Millions of people worldwide are now addicted (1) yoga, and studios have popped up in
every major city. Beginners are often nervous (2) their first class, but most instructors are
patient (3) newcomers. Regular practice is beneficial (4) both physical and
mental health. Many practitioners pride themselves (5) maintaining a daily routine. Yoga is
suitable (6) people of all ages and fitness levels. (7) terms of stress relief, few
activities can compare. The growing demand (8) online classes has made yoga more

accessible than ever.

) ) ®3) (4)
®) (6) (7 ®)




Text 12 of 20

L earning English Abroad

EDUCATION & TRAVEL

Every year, thousands of students apply (1) language courses in English-speaking countries.
Many are keen (2) improving their fluency through immersion. Living abroad exposes
learners (3) authentic language that textbooks can't replicate. Students who are serious (4)
making progress should try to refrain (5) speaking their mother tongue. Host
families are usually very helpful (6) international students. (7) the long run, the

investment (8) a language course pays for itself many times over.

) ) ®3) (4)
®) (6) () (8)




Text 13 of 20

Football and Fair Play

SPORT & SOCIETY

Professional footballers are often criticised (1) diving and unsportsmanlike behaviour. Fans
are increasingly fed up (2) players who resort (3) cheating to win penalties.
Referees are (4) pressure to make split-second decisions, and VAR technology has
resulted (5) both praise and controversy. Young players should be aware (6) the
importance of fair play from an early age. Coaches are responsible (7) setting a good

example. (8) balance, most agree that sportsmanship should never be sacrificed for results.

) ) ®3) (4)
®) (6) () (8)




Text 14 of 20

Backpacking in Southeast Asia

TRAVEL & CULTURE

Southeast Asia is famous (1) its stunning beaches and affordable travel. Backpackers often

have to cope (2) extreme heat and long bus journeys. It's important to be respectful (3)
local customs, particularly when visiting temples. Many travellers become fascinated (4)
the street food and are eager to experiment (5) new flavours. Budget

accommodation is (6) short supply during peak season. Experienced travellers advise (7)
booking too far ahead, as flexibility is part of the adventure. (8) spite of the

occasional discomfort, most people describe the trip as life-changing.

) ) ®3) (4)
®) (6) (7 ®)




Text 15 of 20

The Rise of Women's Sport

SPORT & EQUALITY

Women's sport has long suffered (1) a lack of media coverage and investment. However,
attitudes are changing, and the public is now more interested (2) women's competitions than
ever before. Record crowds have resulted (3) greater commercial interest from sponsors.
Female athletes compete (4) the highest level, yet many are still not (5) par with
their male counterparts in terms of pay. Governing bodies have been called (6) to address
the gap. Progress has been slow, but campaigners remain optimistic (7) the future. (8)

the time being, visibility remains the most powerful tool for change.

) ) ®3) (4)
®) (6) (7 ®)




Text 16 of 20

Street Food Around theWorld

FOOD & CULTURE

Street food vendors cater (1) millions of people every day in cities across the globe. Tourists
are often surprised (2) the quality and variety available. Some visitors are hesitant (3)
trying unfamiliar dishes, but locals can usually be relied (4) for honest
recommendations. Food markets are a great alternative (5) expensive restaurants. Hygiene
standards can vary, so it's wise to be cautious (6) where you eat. (7) general,
following the crowds is a reliable strategy. The appetite (8) authentic local cuisine has never

been greater.

) ) ®3) (4)
®) (6) (7 ®)




Text 17 of 20

Running a Marathon

SPORT & WELLBEING

Training for a marathon requires a high level of commitment (1) a structured programme.
Runners must be prepared (2) months of early mornings and sore muscles. Many beginners
are daunted (3) the distance but gradually build confidence. It's essential to listen (4)

your body and not push through serious pain. A good balance (5) training and rest
is the key (6) avoiding injury. (7) race day, the atmosphere is electric and the

sense of achievement is (8) doubt worth every painful step.

) ) ®3) (4)
®) (6) () (8)




Text 18 of 20

Teaching English Online

EDUCATION & TECHNOLOGY

The pandemic contributed (1) a massive shift towards online English teaching. Many

teachers had to adapt (2) new platforms and technologies almost overnight. Students are

generally satisfied (3) the convenience of online lessons, though some complain (4)
technical problems. Teachers who specialise (5) exam preparation are (6)

high demand. Good rapport between teacher and student is conducive (7)
effective learning. (8) the whole, online teaching has proven to be a viable and popular

alternative to face-to-face classes.

) ) ®3) (4)
®) (6) (7 ®)




Text 19 of 20

Travelling Solo

TRAVEL & PERSONAL GROWTH

More and more people are choosing to travel (1) their own, finding it a rewarding
experience. Solo travellers are free (2) the compromises of group travel and can follow their
instincts. Some friends and family are sceptical (3) the idea, particularly when it comes to
safety. However, seasoned solo travellers insist (4) the benefits, claiming it builds
confidence and independence. Hostels are popular (5) solo travellers because they provide
opportunities to meet like-minded people. (6) first, it can feel intimidating, but most people
quickly get accustomed (7) their own company. The sense (8) freedom is hard to

beat.

) ) ®3) (4)
®) (6) (7 ®)




Text 20 of 20

The Coffee Culture

FOOD & LIFESTYLE

People around the world are passionate (1) coffee, and the café scene continues to thrive.
Baristas take great pride (2) their craft, often spending years perfecting latte art. Consumers
are becoming more conscious (3) where their beans come from and are willing to pay a
premium (4) ethically sourced products. Independent cafés compete (5) large
chains by offering a more personal experience. Some health experts have warned (6)

excessive caffeine consumption, but (7) moderation, coffee is considered harmless. The

global obsession (8) coffee shows no sign of slowing down.

) ) ®3) (4)
®) (6) (7 ®)




Answer Key

Text 1: Remote Work Revolution
(1) to (2) to (3) in (4) with (5) of (6) on (7) In (8) with

Text 2: Social Media and Mental Health
(1) about (2) with (3) to (4) at (5) on (6) in (7) to (8) In

Text 3: The Housing Crisis
(1) with (2) in (3) for (4) by (5) of (6) for (7) for (8) On

Text 4: Artificial Intelligence in Education
(1) with (2) about (3) about (4) with (5) for (6) about (7) on (8) In

Text 5: Sustainable Fashion
(1) under (2) of (3) for (4) on (5) In (6) for (7) to (8) at

Text 6: The Gig Economy
(2) on (2) with (3) about (4) to (5) at (6) for (7) on (8) On

Text 7: Space Tourism
(1) for (2) of (3) on (4) in (5) in (6) out (7) of (8) to

Text 8: Urban Green Spaces
(1) to (2) for (3) of (4) to (5) to (6) under (7) by (8) In

Text 9: Online Privacy
(1) to (2) from (3) to (4) in (5) by (6) of (7) In (8) out

Text 10: The Future of Public Transport
(1) in (2) with (3) to (4) of (5) to (6) on (7) about (8) For

Text 11: The Yoga Boom
(1) to (2) about (3) with (4) to (5) on (6) for (7) In (8) for

Text 12: Learning English Abroad
(1) for (2) on (3) to (4) about (5) from (6) to (7) In (8) in

Text 13: Football and Fair Play
(1) for (2) with (3) to (4) under (5) in (6) of (7) for (8) On

Text 14: Backpacking in Southeast Asia
(1) for (2) with (3) of (4) by (5) with (6) in (7) against (8) In

Text 15: The Rise of Women's Sport
(1) from (2) in (3) in (4) at (5) on (6) on (7) about (8) For

Text 16: Street Food Around the World



(1) to (2) by (3) about (4) on (5) to (6) about (7) In (8) for

Text 17: Running a Marathon
(2) to (2) for (3) by (4) to (5) of (6) to (7) On (8) beyond

Text 18: Teaching English Online
(1) to (2) to (3) with (4) about (5) in (6) in (7) to (8) On

Text 19: Travelling Solo
(1) on (2) from (3) about (4) on (5) with (6) At (7) to (8) of

Text 20: The Coffee Culture
(1) about (2) in (3) of (4) for (5) with (6) against (7) in (8) with



